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A Study on Unicorn Company
— Why Unicorn Company was growing rapidly? —
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Abstract
In recent years, without IPO, start-up venture that has attracted more than 1 billion dollars of

funds is said as Unicorn Company, are developed their business actively. Especially start-up companies

that are based on ICT technology foundation is offering a variety of services, it was greatly changed

people's lives. It i1s the fact that the numbers of Unicorn companies are rapidly increasing, but it is

the present situation that there is little amount of research data about Unicorn companies. In this

study, we tried to scientifically analyze the background and characteristics of the birth of the Unicorn

Company. As a result, the three factors of the birth of Unicorn companies, the development and

diffusion of ICT, creation of smartphone, r change of business model caused by realization of cloud

services. In addition, establishment of Unicorn companies are regarded as the example where possible

"Chasm" in new market were overcome by "Ecosystem".
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NEAL Name of company Valuation (Billion$)
1 Uber 62
2 Xiaomi 46
3 Airbnb 25.5
4 Palantir technologies 20.5
5 Snapchat 16
6 Flipkart 15
7 Didi Kuaidi 16
8 SpaceX 12
9 Pinterest 11
10 Dropbox 10
11 Lufax 10
12 WeWork 10
13 DJI Innovation 10
14 Theranos 9
15 Spotify 8.5
16 Meituan 7
17 Square 6
18 Intarcia Therapeutics 5
19 Stipe 5
20 Zenfits 5
21 Cloudera 4.1
22 Dainping 4
23 Social Finace 4
24 Tanium 3.5
25 Credit Karma 3.5
26 Atlassian 3.3
27 Jawbone 3.3
28 Delivery Hero 3.1
29 Global Fashion Group 3.4
30 Fanatics 3.1
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