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Validity verification of an e-customer purchasing behavior pattern model
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Abstract

The visualization of customer purchasing behavior is necessary
to carry out the customer retention marketing in online
environment different from offline.

Ko et al. proposed the pattern model for visualizing an e-customer
and his or her purchasing behavior, and verified the effectiveness
of the model by correlation analysis and the causality analysis.

However, we consider that the cohort analysis is a suitable tool to
verify the validity of a specific group pattern model than the
correlation analysis and the causality analysis. Therefore, we verify
the validity of e-customer purchasing behavior pattern model by

the cohort analysis.
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Table 1 Cohort table of Internet usage rate (%)
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Age/ Age/
Period | 2000 | 2005 | 2010 | | pi%° | 2000 | 2005 | 2010

20's | 67.1 89.1 97.3 20's | 67.1 93.1 97.1
30's | 753 | 92.2 | 935 30's | 753 | 95.1 95.8
40's | 733 | 922 | 947 40's | 721 92 96.7
50's | 733 | 815 | 931 50's | 72. 844 | 953
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Table 2 Cohort table of Internet shopping usage rate (%)
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Table 7 Analysis result of Average purchase frequency
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Table 8 Analysis result of Average profitable sales
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